
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

BRAND BUILDING AT ALTON TOWERS RESORT 

Alton Towers Resort is the UK’s favourite theme park and attracts around 2 million guests a year.  Such high 
levels of footfall offer excellent brand building opportunities that involve and inspire a wide range of 
consumers through focused promotional activity ranging from tactical sampling, planned brand experiences 
and product launches.  Alton Towers Resort offers a unique opportunity to reach valuable key consumer 
segments in a relaxed and positive environment.      
 

 Alton Towers Resort offers brand opportunities to involve and inspire a wide range of consumers   
 

 Benefit from reaching highly desirable consumer segments 
 

 Interact with around 2 million guests, that’s over 16 million consumer hours! 
 

 We have the creativity & space to bring brands to life  
 

 41% of our guests expect promotions     
 

OVERVIEW  
 
The UK’s leading and most extraordinary theme park promises fantastical escapism and offers something for 
everyone, whether on a short break with family or a day out with friends. Alton Towers Resort is located in 
500 acres of Staffordshire countryside and as well as having rides and attractions for all ages it has four fully 
themed accommodation properties, a huge indoor and outdoor all weather water park, a luxurious spa and an 
award winning Conference Centre just a stone’s throw away from all the action.  Thrill seekers enjoy 
adrenalin-pumping fun on some of Europe’s top rides such as Wicker Man, Galactica, Nemesis, Oblivion, Rita 

and Th13teen; and there are special events throughout the season for all the family to enjoy.   

 

KEY FACTS 
 

 This attraction is the UK’s number 1 ranking theme park  

 Centrally located in the heart of Staffordshire in the middle of the UK (London 150 miles/Glasgow 
270 miles/Manchester 50 miles) 

 The attraction has a national reach 

 Alton Towers attracts all age groups  

 For non food sampling the front lawns at Alton Towers offers a huge site for large scale road shows    

 Our guests want to be entertained!  

 There is only 1 exit so all guests leave from one point between 2pm-and park close between 5-7pm 
(depending on time of year) 

 Web site: www.altontowers.com 

 Theme Park open from March-November / hotels and water park open all year round 

http://www.altontowers.com/


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Statistics: 

 
 
Annual footfall: over 2 million   Weekly footfall: on average over 100,000  
Daily footfall: between 9,000-18,000 
 
Family Mix:  
Young Family (under 6 years): 23% 
Young Family (6 to 12 years): 12% 
Older Family (over 12 years): 30% 
Young Adults (16 to 24 years): 20% 
Older Adults (25 years +): 15% 
 
Social class: 
ABC1: 66%  

 
 

AVAILABLE SPACES 
 

 Positions in entrance plaza including exit to coach park and entrance and exit from monorail (only space 
allowed for food sampling)   
 
2 areas on the Plaza  
 
To the left of monorail station (facing)5.3m x 6.6m 
To the right of monorail station (facing) 7 x 6.4m 

 

 Lawns at end of Tower Street (large site)  
 

 Pathway area at end of Towers Street next to CBeebies Land – 5.5m x 8m  
 

 Area opposite Spinball Whizzer - 22m x 5.3m at it’s narrowest point or 6.4m at it’s widest 
 

 Fountain Square opposite and Wood cutters Bar and Grill - 6.3m x 9m  
 

 Fountain square opposite Hex - 6.8m x 10.8m  
 

 Cloud Cuckoo Land outside theatre - 5.3m x 7.5m  
 

 Various sites within car park – measurements available upon request 
 
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 

REGULATIONS  
 

 Sampling activity must add to guest experience  
 

 Sampling activity must be appropriately presented  
 

 Sampling activity must not affect spend in the attraction’s commercial outlets   
 

 Products must not conflict with existing commercial partners/sponsors  
 

 It is the responsibility of companies operating sampling sites to ensure that all litter is kept to a 
minimum. Some sampling activity will incur an additional fee to cover cost of compactors, bins and  
if necessary, staff to collect litter   

  

 Food sampling is only allowed outside the turnstiles for guests leaving the park from 2pm 
  

 Non-food sampling is allowed inside the park 
 

 Data collection of any kind is strictly forbidden  
 

 Some products will be restricted due to exclusive contracts with brand partners: All Sampling 
activities must be approved by our Marketing and Sponsorship teams to ensure they are approved 
before showcasing at the Resort 

 

PRICES    
 
1 day off peak: £3,500 inc VAT 
1 day peak: £4,200 inc VAT 
 
Off peak = weekdays  
Peak = weekends and school holidays 

 

SPECIAL DATES 
 
In October Alton Towers Resort hosts a Halloween event usually for 2 weeks which attracts a higher than 
average footfall.  Sampling activity during this period is restricted to the exit of the theme park outside the 
turnstiles for sampling from 2pm until a later than usual close.   

 
 
Terms and Conditions as above apply. 
 

 



 

 

Area Images:  

Sampling areas are available on the Park and in the Car Park Areas 
 

 
 

 

 

  

Please call the sales team on 01538 704030 to discuss 

sampling your products at the Alton Towers Resort 
 


